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Summary Objective 
Two Roads Hospitality launched a 
Summer campaign for Joie de Vivre 
Hotels from May 15th – September 
30th, 2017. 
 
The offer included themes of 
Summer, fun, sun and savings. 
 
Goal: To exceed 2016 transient 
revenue for same time period a 
year ago. 

Drive transient awareness & bookings 
for the Summer period. Drive individual 
brand awareness with brand specific 
offer and programming. 
 
Targeted to all past guests for each 
brand & property and new on-line 
acquisition.  

Media Vehicles 
ü  Brand websites: Website landing page, special offers and homepage 
ü  Social Media 
ü  Email Marketing 
ü  Paid Search  
ü  Retargeting / Remarketing 
ü  Display Advertising 
ü  Public Relations 

Distribution Channels 
ü  Brand.com 
ü  Call Center 
ü  Property Direct 
ü  GDS 
Promotion Codes: SPRITZ 
Book & Stay Dates: May 15, 2017 – September 30, 2017 

SUMMER PROMOTION  
 
OVERVIEW   



MEDIA PLAN 
Media Type Media Partner  Targeting 

PPC Corporate PPC Brand + Generic 
San Francisco Cluster San Francisco Destination Keywords 

Online Media	
Display Media 

Google Remarketing Past Website & Booking Engine Visitors 

Google Prospective In-Market/Keyword, Airport Targeting 

TripAdvisor.com Joie de Vivre Hotel & Content Pages 

Smarter Travel Media BookingBuddy, Jetsetter & SmarterTraveler 
ROS 

Expedia.com Joie de Vivre Hotel & Content Pages 

Online Media	
Social Media 

Facebook & Instagram Remarketing Past Website & Booking Engine Visitors 
Facebook & Instagram Prospective Lookalike Audiences + Life Events 

Pinterest Remarketing & Prospective 
 

Past Website Visitors, Keywords, Travel 
Interest 

Waze In-Market Local San Francisco Market 

JOIE DE VIVRE HOTELS 
 
PROMOTION OVERVIEW   
Joie de Vivre is celebrating it’s 30th 
anniversary in 2017. Properties will 
offer up to 30% off best available 
rates, two Signature spritzes, and 
sipping hours will be available at 
participating properties, bringing a 
fun & social component to the 
summer celebration. A user 
generated photo social media 
contest will be included, 
encouraging guests & influencers to 
enter their best summer spritz 
cocktail. A video series also helped 
to showcase Summer in NYC, JDV's 
newest city.  

Offer: Up to 30% off Best Available Rate, two complimentary summer spritzes 
Promotion Code: SPRITZ 
Book & Stay Dates: May 15, 2017 – September 30, 2017 



JOIE DE VIVRE  HOTELS 
 
LANDING PAGE:  
http://www.jdvhotels.com/landing/summer-vacation-packages 

 



JOIE DE VIVRE  HOTELS 
 
LANDING PAGE – MID-CAMPAIGN CREATIVE REFRESH:  
http://www.jdvhotels.com/landing/summer-vacation-packages 

 



JOIE DE VIVRE HOTELS   
 
E-MAIL   



JOIE DE VIVRE HOTELS   
 
E-MAIL - MID-CAMPAIGN CREATIVE REFRESH:   



JOIE DE VIVRE HOTELS   
 
DIGITAL ADS   



JOIE DE VIVRE HOTELS   
 
DIGITAL ADS - MID-CAMPAIGN CREATIVE REFRESH:   



CAMPAIGN TIMELINE 
 

 
The	2017	Summer	campaign	was	a	fully	integrated	campaign	that	
included	mul:ple	tac:cs	and	touchpoints	throughout	the	campaign	
lifecycle.	Below	is	the	:meline	of	ac:vi:es/tasks	completed	for	the	
2017	Summer	campaign.	

May	
•  Campaign	Launch:	5/15	
•  Email	blast	#1:	5/16	

June	
•  Email	blast	#2:	6/20	
•  Social	Media	Contest:	6/20	–	7/12	

Aug	
•  Crea:ve	refresh	(email,	banners,	landing	page):	8/10	
•  Email	blast	#3:	8/10	

Sept	
•  Campaign	End:	9/30	



SOCIAL MEDIA 
 
Contest Results 

#JDVSummerSips	Campaign	Report	
	
●	Facebook	Page	Growth:	Grew	18%,	adding	11,133	new	page	likes,	rising	
from	60,451	to	71,584	
●	Email	Acquisi:on:	529	form	entries	and	282	email	opt-ins	(53%	opted	in)	
●	Instagram	Growth:	Grew	7%	and	received	711	(public)	entries	

The	Social	Media	component	of	the	Summer	campaign	consisted	of	
two	parts:	 
1.	A	User	Generated	Content	photo	contest	where	we	partnered	with	
social	media	influencers	and	had	them	share	a	photos	under	the	
theme	of	the	Summer	campaign. 
2.	A	6-part	video	series	covering	Summer	in	NYC,	home	to	the	newest	
JDV	Hotel:	50	Bowery.	



SOCIAL MEDIA 
 
Contest Results 
#JDVSummerSips	UGC	Submissions	
	



SOCIAL MEDIA 
 
Contest Results 

Three	winners	of	the	#SummerSips	User	Generated	Photo	Contest	
were	picked	each	week.	To	generate	increased	excitement	about	the	
entries,	we	partnered	with	our	Ar:st-in-Residence	Megan	Roy	to	
illustrate	the	winning	entries	in	our	signature	JDV	Style.		



SOCIAL MEDIA 
 
Contest Results 

Joie	de	Vivre	#SummerinNYC	Video	Series 
 
	As	an	extension	of	the	JDV	Summer	Campaign,	a	6-part	video	series	
en:tled	#SummerinNYC	was	created	to	capture	the	feeling	of	
summer	in	NYC,	home	to	the	newest	JDV	Hotel:	50	Bowery.	The	
video	series	covered	highlights	from	6	neighborhoods	all	within	a	10-
minute	walk	from	50	Bowery.	The	videos	were	released	weekly	on	
Facebook	and	Instagram.	 
 
Joie	de	Vivre	#SummerInNYC	Campaign	Report	
•  350,000	views	on	Facebook	
•  78,600	minutes	of	video	viewed	
•  3,000+	Facebook	video	shares	
•  22,000	views	on	Instagram	
•  10,000	likes	on	Instagram	
•  1,274,300	people	reached	with	video	content	
	
	



EMAIL MARKETING 
 
Email Results 
2017	Summer	campaign	email	
results:	
		
•  Three	(3)	Emails	Sent	
•  Total	Email	Recipients:	1,060,842	
•  Open	Rate	%:	17.79	
•  Revenue	Generate:	$175,734	
	
*Revenue	listed	above	is	A1ributed		
Revenue	(not	Direct)	
		
	



PUBLIC RELATIONS 
 
PR Results 
	
●	Total	Placements:	4	
●	Total	Impressions:	5,341,488		



DIGITAL MARKETING 
 
Digital Marketing Results 
Below	are	the	digital	marke:ng	results	for	the	2017	Summer	
campaign	from	May	15th,	2017	–	August	31st,	2017.	



JOIE DE VIVRE HOTELS 
 
OVERALL RESULTS 5/15 – 8/31 

ROI:	$124:1,	Room	Nights:	8,404,	ADR:	$249.16,	Total	Revenue:	$2,463,953,					
Direct	Revenue:	$2,093,907,	AOributed	Revenue:	$370,046	

KPIs	
	
	

Digital	MarkeTng	
• 5,986,973	Online	Impressions	
• Google	Remarke:ng	ROI:	$85:1	
• Facebook	&	Instagram	Overall	ROI:	$131:1	
	
	

Email	
• Total	email	recipients:	1,060,842	
• Open	rate:	17.79%	
	
	

Public	RelaTons	
• #	of	Outlets:	4	
• Total	Impressions:	5,341,488	
	
	

Social	Media	
• ↑	Facebook	likes	by	18%,	adding	11,133	
new	page	likes	

• Gained	529	new	email	addresses	from	
contest	entrants	

• ↑	Instagram	by	7%,	gained	424	new	
Instagram	followers,	received	711	photo	
entries	into	photo	contest	

Channel	Strategy	
	
	

• Email	Marke:ng	
• Social	Media	-	boosted	posts	
• Public	rela:ons	
• Adara	-	Display	Media	
• Facebook/Instagram	Prospec:ve	
• Facebook/Instagram	Prospec:ve	-	Dynamic	
• Facebook/Instagram	Remarke:ng	
• Facebook/Instagram	Remarke:ng	-	
Dynamic	

• Google	Remarke:ng	
• Google	Remarke:ng	-	Mobile	
• Kayak.com	-	Display	Media	
• Pinterest	Remarke:ng	&	Prospec:ve	
• TripAdvisor.com	-	Display	Media	
• JDV	Corporate	PPC	Campaign	
• San	Francisco	Cluster	PPC	Campaign	


