
WELCOME TO 

TRADEMARK COLLECTION



Launched in 2017 as Trademark Hotel Collection, 

this soft brand needed a revised positioning that more accurately reflected 

its diverse, quickly expanding portfolio of independent hotels. Also, just one year later, Wyndham 

implemented an endorsement strategy, so we had a new brand name with “by Wyndham”, and the 

additional need to clarify for consumers the architecture of our brand.

As a soft brand, Trademark Collection by Wyndham celebrates the individuality of each hotel. 

Properties are encouraged to express their authentic personalities and experiences.

The following demonstrates the refreshed brand positioning, brand identity, 

and design solutions for co-branding with individual properties 

to create a signature look and feel.



ENHANCED POSITIONING TO BETTER REFLECT WHO WE ARE

ORIGINAL POSITIONING

Define Your Independence. 

Trademark Hotel Collection is a soft-branded collection of 

midscale/upper-midscale and above hotels with fierce 

independent spirit and individuality. The Trademark Hotel 

Collection is made up of independent entrepreneurs who have 

built an iconic hotel in their communities. The brand invites 

hoteliers who operate landmark, historic, 3-4 star hotels to 

maintain their individual spirit while taking advantage of 

Wyndham’s scale, distribution, services and loyalty program.

Brand Values: Independent, Landmark, Original

REFINED POSITIONING

Independence Redefined

Trademark Collection® by Wyndham is an inspired network of 

independent hotels offering guests the opportunity to 

experience the destination on their own terms. Just as no two 

travelers are alike, each Trademark Collection hotel reflects its 

individual character and provides memorable experiences that 

leave a lasting impression. With each stay, we invite our guests 

to leave their mark.

Brand Values: Unique, Independent, Character
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AN INVITING TONE OF VOICE COMPLEMENTING A RANGE OF 

PROPERTIES
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FLEXIBLE SOLUTIONS FOR CO-BRANDED DESIGNS
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• We offer the opportunity to adapt property logos on their 

behalf at no cost to them. Adapted logos don’t replace their 

primary logos. Instead, they are options to use when co-

branding with Trademark Collection.

• For properties that choose not to adapt logos, we offer a 

solution for type-only lock-ups, showing their name without 

their marks, as well as guidance for pairing with their primary 

logos.



NEUTRAL SHADES ALLOW FOR A COHESIVE LOOK AND FEEL

ORIGINAL COLOR PALETTE NEW COLOR PALETTE
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GRAPHIC ELEMENTS TAKE A MORE THOUGHTFUL ROLE

ORIGINAL DESIGNS

Previous graphic elements were designed purely for 

background texture.

NEW DESIGNS

Maps that act as textured backgrounds for headlines and 

accents speak to travel and exploration.
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NEW DESIGN ACCENTS BRING ITS PERSONALITY TO LIFE
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• The frame is inspired by an instant photo and the tangible 
reminders we keep of travel.

• The angle device mirrors the dip of the “M” in 
“Trademark”, anchoring logos and drawing attention to 
relevant content.

• Inspired by a postmark, the seal acts as a watermark 
texture overlapping an image or type.



ADDITIONAL MARKETING & OPTIONAL COLLATERAL EXAMPLES
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INDEPENDENCE 
REDEFINED

Unique

Independent

Character
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Thank you


