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MONTHLY THEMES

REVOLUTIONISING OUR APPROACH TO CONTENT: THE 2019 CONTENT STRATEGY
FOR ANANTARA AND AVANI

EXPERIENTIAL AND TRANSACTIONAL

This year, experiential themes will guide our content strategy with 
a different theme each month aligning marketing content across all 
departments and channels. Themes will be tied into each month’s 
transactional campaigns and eNewsletters.

DYNAMIC AND TARGETED COMMUNICATION

Utilising the Cendyn CRM system and Sitecore CMS that powers our 
eDMs and websites respectively, we are creating dynamic, targeted 
and personalised content to better engage with our customers and 
ultimately convert them to bookers.

Key Benefits & Desired Outcomes

 • Richer, more targeted communication
 • Dynamic + personalised content
 • Regionally relevant content, ie regional holidays
 • Themed story-telling, highly visual
 • Sells the experience, not just a rate



DYNAMIC	eNEWSLETTER	
Anantara	example



APRIL – ANANTARA ENEWSLETTER

EMAIL PERFORMANCE

Sent date: Tuesday 02 April 2019

Monthly theme: Nature

Subject line: Anantara Journeys: Get closer to nature 
  with Anantara

Dynamic content: Thailand – Songkran
  Middle East –  Ramadan

Deliveries:  496,002

Open rate: 33.09%

Click-through rate: 4.26%

Web visits: 4,733

Revenue: 27 MB  (656 bookings) *Cendyn tracking

https://view.contact-client.com/Addons.mvc/Addons/ViewInBrowser?v=Yakntv7JwE81O8hJqdYe7PMfqXZmbYeAW%2bcbAXChyriAZbwkykA7lykh4%2b0wpj%2fLE5B3DF5kMMg%3d


APRIL – ANANTARA TACTICAL (GENERAL)

EMAIL PERFORMANCE

Sent date: Wednesday 17 April 2019

Monthly theme: Nature

Subject line: Take time out in nature with Anantara   
  Stay Longer savings

Deliveries:  371,676

Open rate: 31.86%

Click-through rate: 4.74%

Web visits: 4,650

Revenue: 11.26 MB  (301 bookings)  *Cendyn tracking

https://view.contact-client.com/Addons.mvc/Addons/ViewInBrowser?v=Yakntv7JwE81O8hJqdYe7PMfqXZmbYeAXgApQbyAIgneJjpwq0V6GYB7i2AgVxaswos75IhKEjI%3d


APRIL – ANANTARA TACTICAL (RAMADAN)

EMAIL PERFORMANCE

Sent date: Wednesday 17 April 2019

Monthly theme: Nature

Subject line: Stay longer over Ramadan and Eid and save with Anantara
ديعلاو ناضمر رهش لالخ اراتنانأ عم رفوو انعم لوطأ ةماقإب عتمت  

Deliveries:  75,761

Open rate: 27.14%

Click-through rate: 3.27%

Web visits: 1,045

Revenue: 4.68 MB  (163 bookings)  *Cendyn tracking

https://view.contact-client.com/Addons.mvc/Addons/ViewInBrowser?v=Yakntv7JwE81O8hJqdYe7PMfqXZmbYeAj0eWm0vT5tFjXlmSzzJUN4B7i2AgVxasYRMIQI80oW0%3d


JUNE – ANANTARA ENEWSLETTER

EMAIL PERFORMANCE

Sent date: Wednesday 5 June 2019

Monthly theme: Family

Subject line: Anantara Journeys: Embark on a family   
  adventure with Anantara

Deliveries:  519,290

Open rate: 31.23%

Click-through rate: 4.16%

Web visits: 3,822

Revenue: 10.7 MB  (369 bookings) *Cendyn tracking

https://view.contact-client.com/Addons.mvc/Addons/ViewInBrowser?v=Yakntv7JwE81O8hJqdYe7PMfqXZmbYeAmebduUfv2JZQSQ%2bZfObExo1a5hzMEuKIk85rBVjJ58U%3d


APRIL – AVANI ENEWSLETTER

EMAIL PERFORMANCE

Sent date: Tuesday, 9 April 2019

Monthly theme: Nature

Subject line: Stay nurtured by nature with Avani

Dynamic content: Thailand – Songkran
  Middle East –  Ramadan

Deliveries:  132,084

Open rate: 19.45%

Click-through rate: 1.96%

Web visits: 860

Revenue: 1.44 MB  (127 bookings)  *Cendyn tracking

https://view.contact-client.com/Addons.mvc/Addons/ViewInBrowser?v=Yakntv7JwE9ex61Ts4YKdvMfqXZmbYeABTbOIyprcXO0OI9SxyTg%2fSY60Qqhbn550WgDWnP5FMc%3d


APRIL – AVANI TACTICAL (GENERAL)

EMAIL PERFORMANCE

Sent date: Monday, 15 April 2019

Monthly theme: Nature

Subject line: Get back to nature with an unreal deal.

Deliveries:  116,552

Open rate: 18.69%

Click-through rate: 2.42%

Web visits: 1,417

Revenue: 2.40 MB  (169 bookings)  *Cendyn tracking

https://view.contact-client.com/Addons.mvc/Addons/ViewInBrowser?v=Yakntv7JwE9ex61Ts4YKdvMfqXZmbYeAS0VkkO%2bjlUwUkvKYnWdBSkpDYnZ7hBlJgQxEI%2fyuuDY%3d


JUNE – AVANI ENEWSLETTER

EMAIL PERFORMANCE

Sent date: Monday, 3 June 2019

Monthly theme: Social Scene

Subject line: Be part of the buzz at Avani

Deliveries:  124,489

Open rate: 23.46%

Click-through rate: 1.82%

Revenue: 1.55 MB  (136 bookings) *Cendyn tracking

https://view.contact-client.com/Addons.mvc/Addons/ViewInBrowser?v=Yakntv7JwE9ex61Ts4YKdvMfqXZmbYeA2hxn%2bPtNBNivGAlIkhIvlY1a5hzMEuKI22izl%2bJzczk%3d
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