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HOW WE DID IT
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RESULTS AT-A-GLANCE

Royal Caribbean 
International

31%

Norwegian
19%

Carnival
22%

Disney
13%

Princess
9%

Virgin Voyages
6%

Data Range: 4/1-7/31

A p r i l  To  Date

R e f l e c t s  g l o b a l  o n l i n e ,  p r i n t  a n d  b r o a d c a s t  c o v e r a g e
S o u r c e :  C i s i o n

R e f l e c t s  U . S .  F a c e b o o k ,  I n s t a g r a m  a n d  T w i t t e r  c o v e r a g e
S o u r c e :  W e b e r  S h a n d w i c k

R e f l e c t s  a l l  b r a n d  c o v e r a g e  
S o u r c e :  C i s i o n
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*🎉⚓️🛳

CONSUMER RAVES
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STANDOUT SUPERLATIVES

Data Range: 4/1-7/31

S o u r c e :  W e b e r  S h a n d w i c k
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PERFECT DAY AT COCOCAY…

*

**
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* **

CHART-TOPPING EARNED COVERAGE
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PAID INFLUENCER CONTENT






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C A R A L O R E N . C O M

I N S TA G R A M : 9 7 8 K  F O L L O W E R S

F A C E B O O K :  2 7 K  F O L L O W E R S

T W I T T E R :  3 8 K  F O L L O W E R S

T O T A L  #  O F  P O S T S :  3  I N S T A S ,  3 9  I N S T A  

S T O R Y  F R A M E S ,  2  B L O G  P O S T S

T O T A L  I M P R E S S I O N S :  7 , 8 5 8 , 2 0 2

A V E R A G E  E N G A G E M E N T  R A T E :  1 . 6 7 %

https://caraloren.com/
https://www.instagram.com/caraloren/
https://www.facebook.com/CaraLoren-265007010266216/
https://twitter.com/caralorenblog
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H E L L O F A S H I O N B L O G . C O M

I N S TA G R A M : 1 M  F O L L O W E R S

F A C E B O O K :  7 4 K  F O L L O W E R S

T W I T T E R :  5 . 4 K  F O L L O W E R S

T O T A L  #  O F  P O S T S :  4  I N S T A S ,  2 3  I N S T A  

S T O R Y  F R A M E S ,  1  B L O G  P O S T

T O T A L  I M P R E S S I O N S :  7 , 1 2 1 , 7 5 5

A V E R A G E  E N G A G E M E N T  R A T E :  1 . 7 4 %

https://www.hellofashionblog.com/
https://www.instagram.com/hellofashionblog/
https://www.facebook.com/HelloFashionBlog/
https://twitter.com/hellofashblog
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Y O U T U B E . C O M / V A G A B R O T H E R S

I N S TA G R A M : 1 4 9 K  F O L L O W E R S

T O T A L  #  O F  P O S T S :  4  I N S T A S ,  5  I N S T A  S T O R Y  

F R A M E S ,  1  Y O U T U B E  V I D E O

T O T A L  I M P R E S S I O N S :  1 , 6 4 1 , 7 2 5

A V E R A G E  E N G A G E M E N T  R A T E :  3 . 4 5 %

https://www.youtube.com/user/vagabrothers/
https://www.instagram.com/vagabrothers/
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T O T A L  #  O F  P O S T S :  2  I N S T A S ,  1  Y O U T U B E

V I D E O

T O T A L  I M P R E S S I O N S :  3 9 3 , 7 2 3

A V E R A G E  E N G A G E M E N T  R A T E :  6 . 0 2 %

Y O U T U B E . C O M / C A R R I E R A D

I N S TA G R A M : 6 8 . 4 K  F O L L O W E R S

https://www.youtube.com/carrierad
https://www.instagram.com/carrierad/


17

EARNED IFLUENCER CONTENT
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Notable usage by 

top-tier outlets including: 

PR CONTENT TO-DATE

1.4 Million+
Earned & Organic Trackable Views of PR Content 

11,679 
Press Center Downloads 

275+
Trackable Views by Outlets Using Multiple PR Assets

22
Perfect Day at CocoCay Videos Created All Time

188
Total Production Support Sessions

40
Media Members Supported on Navigator Perfect Day Sailings
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UPV: 807

ATM: 2 min, 30 sec

UPV: 16,785

ATM: 2 min, 50 sec

UPV:13,820

ATM: 1 min, 5 sec

UPV: 184

ATM: 2 min, 50 sec

UPV: 2,914

ATM: 1 min, 39 sec

UPV: 467

ATM: 2 min, 22 sec

SEAVIEWS EDITORIAL
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PERFECT DAY ON REPEAT 
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