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PARTNERSHIP OVERVIEW

For 95 years, Saks Fifth Avenue has resided on the famed New York City street, taking up a full 
block and beckoning passersby to peer into its iconic window displays. While most widely 
known for magical window presentations during the holiday season, the Visit California x Saks 
Fifth Avenue (VCA x SFA) campaign was envisioned to transcend passersby to another type 
of holiday that is just as enchanting – a recess to the Golden State.

This multi-channel initiative, held both in and out of store, brought together consumer 
experiential programs, media relations, social media engagement, digital marketing and 
more. By showcasing California’s abundant lifestyle to Saks Fifth Avenue customers that have 
both means (average household income over $250k) and desire to travel (77%), this initiative 
helped inspire travel to California destinations; Newport Beach, Napa Valley, West Hollywood 
and Greater Palm Springs. 



PARTNERSHIP OVERVIEW

OBJECTIVE:  
● Generate media attention and consumer engagement via a like-minded partnership in one of Visit 

California’s global brand pillars - Luxury platform

GOALS:           

● Build excitement and media coverage for Visit California and its destination partners amongst Saks Fifth 
Avenue’s highly engaged fashion and lifestyle audience

● Generate awareness and increase travel to California
● Further enhance Visit California’s programming targeting the affluent market to promote  luxury  travel 

offerings



PARTNERSHIP OVERVIEW - PLANNING 

CHALLENGES:
● Visit California historically has not offered domestic consumer-facing brand events 

● VIsit California was not used to non-travel endemic partnerships

● Visit California’s structure is very siloed, even within the marketing department

OPPORTUNITIES:
● Visit California includes the luxury audience as one of their brand targets but 

outreach and activating this platform has been limited. This initiative let us stretch 
their comfort zone into both a consumer space and a new type of partnership

● The Visit California X Saks Fifth Avenue partnership provided a chance for NJF to work 
not only with our immediate communications contacts, but also additional Visit 
California leaders such as those with the social media and content teams



PARTNERSHIP OVERVIEW

AUDIENCES:           Consumers - luxury consumers with a high propensity for travel
Media – Domestic traditional media (broadcast, print and online) that cover 

travel, travel trade, lifestyle and fashion.

Social Media – Saks Fifth Avenue, Visit California and partner destinations 

followers as well as travel, lifestyle and fashion  influencers.

BUDGET:          $400K; Co-op partners each paid $50k, covering half the cost of the initiative



 
• FASHION BOOK

 
• WINDOW DISPLAY

 
• IN-STORE DISPLAY

 
• DIGITAL CAMPAIGN

 
• MEDIA EVENT 

 
• CONSUMER ACTIVATION

 
• MEDIA AMPLIFICATION

 
• SOCIAL INFLUENCER AMPLIFICATION

 
• VISIT CALIFORNIA OWNED CHANNELS

PARTNERSHIP COMPONENTS



PARTNERSHIP OVERVIEW

TIMELINE:                September 2019  – Confirm Saks Fifth Avenue partnership and sign contract

September/October 2019 – Create destination partner deck to present the 
opportunity, confirm partners, initiate planning calls with Saks Fifth Avenue 
creative teams regarding on-location photo shoot and windows creative

November 2019 – On-location fashion shoots take place

January 2020 – Press release distributed, events details and logistics 
coordinated, media trip

February/March 2020 – Spring Fashion Book distributed, windows go live, 
in-store activities, media and social influencers amplification, Visit 
California-owned channels content deployed



FASHION BOOK



FASHION BOOK

  400K             20K

 

READERS, INCLUDING TOP
SPENDERS AND QUALIFIED
PROSPECT GROUPS

COPIES DISTRIBUTED TO 
STORES FOR ASSOCIATES 
AND DISPLAYS

UNIQUE VISITORS TO 
SAKS.COM WHERE 
DIGITAL VERSION IS 
HOSTED

TARGETED EMAILS SENT 
TO CUSTOMERS WITH 
LINKS TO DIGITAL 
VERSIONS

  5M+                    1.5M+

 

24
PAGES, INCLUDING 
TWO-PAGE ADVERTORIAL

4
ON-LOCATION 
FASHION SHOOTS



FASHION BOOK



FASHION BOOK - GREATER PALM SPRINGS



FASHION BOOK - NAPA VALLEY



FASHION BOOK - WEST HOLLYWOOD



FASHION BOOK - NEWPORT BEACH



WINDOW DISPLAY



      WINDOW DISPLAY

● Two weeks - Feb. 19 - March 4

● Prime location that wrapped 
around the corner at 5th 
Avenue and 49th Street

● Foot traffic impressions - 
300k-500k (peak days)



WINDOW DISPLAY



  WINDOW DISPLAY



  WINDOW DISPLAY



IN-STORE DISPLAY



 IN-STORE DISPLAY



 IN-STORE DISPLAY



MEDIA EVENT & 
CONSUMER 
ACTIVATION



30 media and influencers attended an exclusive California-themed media event during 
Spring Beauty Week at store In NYC held on Wednesday, February 26

INVITE-ONLY MEDIA AND INFLUENCER EVENT



 

TOP MEDIA IN ATTENDANCE

SARAH BRUNING
Travel + Leisure

ANNE RODERIQUE-JONES
Sherman’s Travel

ANNEKE KNOT
Real Simple & Health 

DEANNE KACZERSKI
Departures & Travel + Leisure

ERICA SLOAN
Martha Stewart Living

KAYLA GREAVES
InStyle

NATALIE BEAUREGARD
AFAR

SAM DANGREMOND
Town & Country

PIA VELASCO
HelloGiggles

MAYA STANTON
Lonely Planet &
Budget Travel

SONAL DUTT
People

MICHELE HERRMANN
Fodors, Frommers &
Forbes



INSTAGRAM COVERAGE

@thenyblonde 
40.1K followers

@scoutthecity 
295K follower

@danielle_kle 
7K followers

24 

Instagram 

Stories

43,304 

Impressions

https://www.instagram.com/thenyblonde/?hl=en
https://www.instagram.com/scoutthecity/?hl=en
https://www.instagram.com/danielle_kle/


 MEDIA EVENT



 MEDIA EVENT



 MEDIA EVENT



 MEDIA EVENT



DIGITAL
CAMPAIGN



DIGITAL CAMPAIGN



DIGITAL CAMPAIGN: SAKS TWITTER (442,000 followers)

*As of 3/12/20
19 LIKES  |  6 RETWEETS* 8 LIKES  |  5 RETWEETS*5 LIKES  |  2 RETWEETS*



   DIGITAL CAMPAIGN: SAKS INSTAGRAM (1,700,000 followers)

4,687 LIKES*1,071 LIKES*

*As of 3/12/20



   DIGITAL CAMPAIGN: SAKS INSTAGRAM (1,700,000 followers)

2,000 LIKES*
*As of 3/12/20

Greater Palm Springs dedicated post 
to go live at a later date



DIGITAL CAMPAIGN: SAKS FACEBOOK (1,200,000 followers)

122 LIKES  |  3 COMMENTS  | 5 SHARES* 55 LIKES  |  2 COMMENTS  | 2 SHARES*

*As of 3/12/20

532 LIKES  |  15 COMMENTS  | 24 SHARES*



MEDIA & 
INFLUENCER 

AMPLIFICATION



● Identified outlet that covers lifestyle, travel 
& fashion

● Hosted Sarah Midkiff in Napa Valley, West 
Hollywood, Newport Beach and Greater 
Palm Springs

● 5,583,548 unique visitors per month
● Article halted due to COVID-19

PRESS TRIP



Instagram coverage @sarahlmidkiff (2,272 followers) 
PRESS TRIP 



● Hosted Sai De Silva from Scout the City (362,800+ social following), Krystal Bick from This 
Time Tomorrow, (192,000+ social following) and Allie Provost (29,600+ social following) 
in Napa Valley, Greater Palm Springs, Newport Beach and West Hollywood.

● Content highlighted Visit California’s partnership with Saks Fifth Avenue and the unique 
style and travel offerings of each partner destination.

INFLUENCER TRIP

https://scoutthecity.com/
http://thistimetomorrow.com/
http://thistimetomorrow.com/
https://www.instagram.com/allieprovost/?hl=en


Instagram coverage @scoutthecity 

INFLUENCER TRIP

https://www.instagram.com/scoutthecity/?hl=en


@scoutthecity’s Amazon “The Drop” Collection
● Sai De Silva’s The Drop collection launched on Amazon on 3/5
● Items featured in the collection were shot in the destinations they visited in California

INFLUENCER TRIP

https://www.instagram.com/scoutthecity/?hl=en


Instagram coverage @krystal_bick

INFLUENCER TRIP

https://www.instagram.com/krystal_bick/?hl=en


Instagram coverage @allieprovost

INFLUENCER TRIP

https://www.instagram.com/allieprovost/?hl=en


INFLUENCER TRIP - RESULTS

TOTAL INFLUENCER REACH:

○ 245 social media posts + Instagram stories

○ 2 blog posts 

○ 29,606 engagements

○ 1,354,310 post impressions



VISIT CALIFORNIA 
OWNED CHANNELS



OWNED CHANNELS

The partnership was also amplified 

across Visit California’s owned 

channels such as their social media 

channels and their blog California 

Now, which featured a Q&A with Saks 

Fifth Avenue Senior Director for Art, 

Photography and Media..

http://www.visitcalifornia.com/now/saks-interview?utm_source=blog
http://www.visitcalifornia.com/now/saks-interview?utm_source=blog
http://www.visitcalifornia.com/now/saks-interview?utm_source=blog


OWNED CHANNELS: VISIT CA TWITTER (100,000 followers)

8 LIKES | 1 COMMENT | 3 RETWEETS*
*As of 3/12/20



OWNED CHANNELS: VISIT CA FACEBOOK (1,800,000 followers)

8 LIKES | 1 SHARE

6 LIKES | 1 SHARE*

*As of 3/12/20



OWNED CHANNELS: CA Now Blog Post



The California Now blog post, 
“Get to Know the Stylish Side of 
Four California Destinations” 
gained a total of:
● 1,495 pageviews
● 1,423 unique pageviews
● 342 partner handoffs

OWNED CHANNELS: CA Now Blog Post


