
“BUY ONE, GIVE ONE”
VACAY LAYAWAY PROGRAM



The impact of the COVID-19 crisis has been devastating to the 
travel and hospitality industry.  Countless hotels and destinations 

closed globally and millions of hospitality employees are out of 
work.

Situation 

Mission 
Bring immediate revenue to hotels while simultaneously 

thanking healthcare workers for their tireless efforts. 



Objectives 

● Jumpstart consumers’ decision to travel again when restrictions are lifted 
(either staycation in home market or beyond)

● Offer collective charitable response to pandemic across the hospitality 
industry

● Drive web traffic and direct bookings to partnering hospitality brands/hotels

● Increase buzz, awareness and viral reach through media placements and 
social conversations 



Donation Partners 

Industry Partner 



● Local/national/global consumers 

● Members of hotels’ loyalty 
programs

● Resurgent/resilient travelers 

● Consumer lifestyle/travel and trade 
media

Target Audience



Over 40 Hotel and Hospitality Partners



● Relevant research 

● Website

● Dedicated PR and social media 
campaign 

● Branded PR and Social collateral 

● Branded program logo

● Program rules of engagement

● Timeline for sharing results and 
reports

● List of participants 

Press materials including:
○ Program overview
○ Talking points /FAQ
○ Press release templates

Social media guidelines:
○ Messaging templates and 

examples
○ Social media creative
○ Suggested images
○ Program hashtags
○ Best practices
○ Posting cadence 

Deliverables and Toolkit Elements



Website Development



Generated 59 press clips & 
121 million media impressions 

Public Relations



Social Media: Owned Channels 
● 49 Posts Across Facebook and Instagram

 
● 2,531,817 Social media impressions

● 31,875 Social Media Engagements

● 16,810 Social Media Post Link Clicks



Social Media: Partner Insta Story Examples



Partner Website Footer Examples



● Over 40 participating hotel 
brands/hotels/travel brands

● Approximately 65,000 room 
nights booked 

● 8385 donated room nights 

Program Results & Donations



● 59 press clips generated and more than 121 
million media impressions

● Social Stats:
○ 2,532,688 impressions 
○ 31,892 engagements 
○ 16,814 post link clicks 
○ 85,048 video views 
○ 64 published posts  

Program Results


