Visit Williamsburg

Influencer Marketir

July 2020 - Decem

g Metrics

oer 2021

YWisit
WILLIAMSBURG

OOOOOOOOOOOOOOOO




Influencer Strategy

) shawnjohnson @
f Paid partnership with visitwilliamsburg  ***

Historic Yorktown

/h) shawnjohnson & | guess you could

g consider this a perfect last trip before
baby comes for @andrewdeast since
he's the history buff BUT delicious food
and cute shops means mama loves it
too! Williamsburg, Jamestown,
Yorktown... so amazing.

@visitwilliamsburg #visitwilli g
3 ‘ visitwilliamsburg A perfect o
getaway! @

11likes Reply

% mamadoctorjones & Oh you're so
adorable. I'm so happy for your
growing family!!

;:—é Liked by clreisenberg and 182,826 others

Shawn Johnson East
3.1M followers
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41 Influencers Hosted
42M+ Impressions
2.5M+ Engagements
129 Industry Partners Featured

a. dbusby & - Follow
[‘& Paid partnership with visitwilliamsburg

0 toriroloff & Williamsbr

We have had so m
the

Ka) dbusby & Strolling down Main Street i

W @VisitYorktown! Always dress for
family photos when you're in
@VisitWilliamsburg. With so many
historical buildings like
@mobjackbaycoffee and beautiful
scenery along the James River, the
area offers so many backdrops for thef
best family photos Wusi
#VisitWilliamsburg #itsabuzzworld
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“ Liked by alyssakstevens and

108,048 others Q@ "oeeee

The Busby Family
2M followers

Tori Roloff
1.7M followers
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@ proorotesiceavon
@

o college therel The best.

erful family time and memories



https://www.instagram.com/dbusby/
https://www.instagram.com/shawnjohnson/?hl=en
https://www.instagram.com/amberfillerup/?hl=en
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0 amberfillerup @ « Following
Williamsburg Inn

~’ amberfillerup & Had such a great day

exploring with @VisitWilliamsburg
today! We explored Jamestown
Settlement where Rosie learned a little
too much info about how they would kill
deer and squirrels to make jerky .. her
response was "wait.. they kill the nice
animals too?!" Then we had lunch at
the Williamsburg Inn which has the
most gorgeous grounds ever! Then
went to @colonialwmsburg and got to
see all the incredible historic homes.
Thanks to all who told us about the
cheese shop - you know we love our
cheese & #ad
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0 Liked by alyssakstevens and
32,099 others

Amber Fillerup Clark
1.3M followers

@ sazan & Collecting sweet moments
with my girl before her little sis arrives

@ Walked through the gardens &
grounds of Colonial Williamsburg for
the first time. These buildings date
back to the 1700s! Can't wait to keep
exploring so follow us along on my
Stories @ #teenyandme
#VisitWilliamsburg #ad
@VisitWilliamsburg
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@

@ safinaaaslam | loveeeeee @
such cute and priceless moments
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Cj Liked by courtney.marlow and
34,842 others

AUGUST 4, 2020

Add a comment...

Sazan Hendrix
1.1M followers

@ christineandrew & - Following
Williamsburg, Virginia

@ christineandrew & Wrapped up our
last day in Virginia &. We hit up

@buschgardensva and | was so stoked
| didn’t get sick on the roller coasters
Al & it was actually so fun doing them
with the kids! Apollo’s chariot was my
Fave. Swipe to see the kids HANGING
on Griffon & (they are on the left see
Mara wave ) Do any of you guys get
motion sick? Cody is still dizzy cause
he did the upside down one.

We ended riding bikes from
@spokeartprovisions through The
Virginia Capital Trail (one of my favorite
things we did) it was so beautiful. We
passed over ponds, saw wildlife, and
rode through the woods on these cute

winnd hridaac I wiae liba nauhara e
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n Liked by alyssakstevens and
8,660 others

4 DAYS AGO

@ Add a comment...

Christine Andrew

1.1M followers
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https://www.instagram.com/sazan/?hl=en
https://www.instagram.com/christineandrew/
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