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Situation:

As the travel industry was hit hardest by COVID-19, AMR™

Collection met the challenge to strengthen guest confidence. It was 

one of the first companies to act and deliver enhanced offerings and 

safety solutions through its CleanComplete Verification™ protocols. 

The luxury resort collection also focused on helping make travel 

decision-making easier by leaning into what consumers wanted: 

safety, flexibility and value. What this meant, however, would 

continue to evolve over the course of the next few months. 

STREGHTEN GUEST CONFIDENCE 
AND DELIVER ENHANCED
SAFETY SOLUTIONS

https://info.amresorts.com/cleancomplete


Overview:

CHALLENGE & GOALS

GOAL 1:

Goal: Build awareness of enhanced 

CleanComplete+ safety protocols with at 

least 200M impressions from 200 

placements. 

GOAL 3:

Goal: Drive 70% increase in landing page 
traffic and secure at least 75% positive 

sentiment to validate that the efforts were 

reaching potential travelers.

GOAL 2:
Goal: Strengthen credibility with key

AMResorts® executive interviews.

In January of 2021, the Centers for Disease Control and Prevention 

(CDC) expanded travel requirements yet again to include showing proof 

of a negative COVID-19 test for all air passengers entering the United 

States.  

AMR™ Collection was challenged to further expand its protocols with the 

launch of CleanComplete+ to ensure guests had access to safe testing 

while visiting their properties, flexibility in the event they were required to 

quarantine in destination, and value for their vacation dollar. 



Implementation:

INTRODUCTION OF CC+
Immediately following the CDC announcement on increased travel 

requirements, AMR™ Collection moved quickly to mitigate 

cancelations and provide another layer of convenience. Its enhanced 

CleanComplete+ program was introduced to give AMR™ Collection 

guests complimentary COVID-19 viral antigen testing onsite and 

quarantine stays for up to 14 days for anyone who tests positive.  

To support the rollout of these recovery initiatives, AMR™ Collection 

launched an integrated communications program that emphasized PR 

efforts to effectively reach vacationers. 

Visual Communications Arsenal



Results:

GOAL 1: BUILD AWARENESS

Goal: Build awareness of the enhanced 

CleanComplete+ safety protocols with at 

least 200MM impressions.

Results: The campaign garnered 419.5M media impressions, 

exceeding the goal by 110%, from 552 media placements, 

exceeding the goal by 176%. 



Results:

PHASE 2 (PEAK QUARANTINE)

Goal: Strengthen credibility with key

AMResorts® executive interviews.

Results: Key AMResorts® executives interviewed or quoted in 96%

of secured coverage.

GOAL 2: STRENGTHEN 

CREDIBILITY OF CC+



Results:

PHASE 2 (PEAK QUARANTINE)

Goal: Drive 70% increase in landing page 
traffic and secure at least 75% positive 

sentiment to validate that the efforts were 

reaching potential travelers.

Results: The integrated campaign drove 81% in web sessions per 

day, exceeding the goal by 16%, and received 97% positive 

sentiment, exceeding the goal by 29%.

GOAL 3: INCREASE ONLINE 

TRAFFIC & POSITIVE SENTIMENT
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