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GOALS
Drive revenue over the challenging
winter holiday season for a portfolio
of 45 select-service Marriott, Hilton,
and IHG hotels 

Convert pent-up demand for travel
into room nights and revenue for
leisure properties in winter
destinations

Fill need dates at hotels in business
markets HOW WE DID IT

We created a compelling marketing
campaign with images, taglines, and

copy that could be swapped into social
media posts, paid social and digital

ads, email blasts, and print collateral.

The campaign was tailored to reach,
engage, and convert potential guests

for select-service hotels in leisure as
well as business markets.  



total 
room nights

7,858

with 45 select-service
hotels participating

RESULTS

$1,148,688

total revenue total 
link clicks

from social media
advertisements

total
 impressions

1,565,964 20,658

for a portfolio of 45
 select-service Marriott, 

Hilton and IHG hotels

from social media
advertisements



$1,148,688.50
total revenue

$147.15
average ADR

7,858
total room nights

Rooms &
Revenue Metrics



132,103
deliveries

12%
open rate

106
campaigns

Email Marketing
Metrics

2,647
link clicks



1,565,964 
impressions

20,658
link clicks

13,942
engagements

Social Media
Metrics

$8,103.30
ad spend

141:1
ROAS



HOME (AWAY FROM HOME) 
FOR THE HOLIDAYS THEME



‘TIS THE SEASON 
TO TRAVEL THEME



THE GIFT OF A SILENT 
NIGHT THEME



EAT, DRINK & BE MERRY
THEME




