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MARKETING OBJECTIVES:
• Launch a new brand campaign across high reach 

digital channels designed to increase brand 
awareness while positioning Microtel as guests’ 
best-kept secret that people must check out.

• Elevate brand awareness in order to help drive 
familiarity and consideration.

• Educate travelers that Microtel is a reliable, 
attainable, well-designed hotel brand designed for 
them in mind with key amenities.

• Reinforce Microtel as being one of 24 trusted 
brands in the Wyndham Hotels & Resorts portfolio 
and drive loyalty association with Wyndham 
Rewards.

• Drive brand website traffic and bookings.



Creative Video Assets
Click here to view the :30 hero spot and the :15 loyalty spot.

https://whg.box.com/s/echy2dac0lryanhgbtp0dvy0w2wtqg1s


Social Media Assets
Click here to watch all social media videos.

https://whg.box.com/s/4zsbn76n9gyxlv8wtphn2fy2v11rmqqh


Campaign Results
Connected TV, Digital Video, and Social Media Performance

24.3MM
YouTube Impressions

38% above forecast

+9.4%
Ad Recall Lift

109% above travel benchmark

+3.4%
Awareness Lift

62% above travel benchmark

+2.5%
Consideration Lift

3.6x above travel benchmark

164%
Search Lift 

for “Microtel by Wyndham”

154%
Search Lift 
for “Microtel”

18K
Site Visits

54% above goal

21%
above benchmark for 

YouTube SVR

11.4MM
Social Impressions

2.9MM
Social Engagements

182K
Social Site Visits

657%
above brand benchmark 

for Social SVR
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