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With so many leisure travelers turning to social
media for vacation inspiration, the NJ Division of
Travel and Tourism leverages both organic and
paid campaigns across all of the major platforms

to reach these travelers and feed their wanderlust.




New Jersey

With the objective of driving
traffic to VisitNJ.org for
excitement generation and trip
planning, our paid social media
campaign promotes motivational
seasonal content to local targets
in the Philadelphia and New York
City DMAs as well as the outer
markets of Baltimore, DC,
Pittsburgh, Cleveland, Albany,
Harrisburg and Wilkes-Barre, PA.
Utilizing lookalike audiences of
those who visited the website
and signed up for our email
newsletter allowed us to greatly
increase our reach.

CLICK FOR MORE @

A

“ein Visit New Jersey X p-
.

Sponsored

Visit New Jersey

Summer events are back, and they're more
exciting than ever!

Find Your Perfect NJ Beach: It's one beachy
wow after another

| visitnj.org
Expefience the Magic of Learn more
New Jersey: Discover Yo...

visitnj.org
Find Your Perfect NJ Learn more
Beach
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NJ Day Trippin' Wows: Beaches, breweries, big
rollercoasters and more

visitnj.org
Day Trippin' in Jersey This Learn more
Summer
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https://www.facebook.com/VisitNewJersey

New Jersey

Overall paid social media advertising results from September 2023 to
R ES U I_TS July 2024 include: Over 86M impressions, more than 18M accounts
reached, 1M+ clicks to the website, over 17M video plays and 4.5 times

September 2023—July 2024 the average ad views.
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86M+ 18M+ 1M+ 17M+ 4.5x
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